The #1 Social Network Profiling solution

For Alcoholic Beverages companies
Xeerpa is a Big Data SaaS marketing solution that allows brands to explore the social universe of each of
their users, customers, prospects, fans and followers, by analysing the information they share across the
most popular social media networks such as Facebook, Twitter, LinkedIn, Google+, etc.
Unlike other solutions, Xeerpa creates unique profiles for each user, storing them in a database specifically
designed to help Marketing and Analytics teams personalise campaigns, increase their ROI, improving
customer experience.
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Key Benefits for the Alcoholic Beverages industry:
Improve segmentation in your CRM, BI platform and DMP
Hyper-segment emailing campaigns and Facebook Custom Audiences
Identify contents, influencers and partners that best fit your audience
Identify users who engage with your sponsorships
Impact users that have engaged with specific posts or products
Qualify the DMP to boost the efficiency of programmatic advertising

Selected clients and success stories in the industry:

BOOK A DEMO

Success story
“Xeerpa’s Social Media Profiling allowed us analyse our
clients’ interests in different parts of Mexico, detect
differences between the consumers of our beer brands.
This knowledge helps us segment our audiences and
communicate with them in a more personalised and
efficient way that results in a higher ROI”.
José Carlos Pérez Treviño, BPM Innovate to Market
at Cuauhtémoc-Moctezuma.

Cuauhtémoc Moctezuma Brewery English (Heineken México) is a major brewery based in
Monterrey, Nuevo Leon, Mexico. It was founded in 1890 and now it is a subsidiary of Heineken
International.
Engagement and objective

• Heineken engaged Xeerpa both in Spain and Mexico with the mission to incorporate social login
identification and analysis of user's social information on websites, mobile apps and promos of
their multiple brands, including Amstel, Heineken, Indio, Tecate, Desperados and others, as well
as their e-commerce platforms the Sub and the Beer Experience.
• Their main goal was to complete their CRM with user’s social data, developing a customer
intelligence strategy by creating one-to-one social profiles and improving the efficiency of email
marketing, Social Media and programmatic advertising campaigns.
Success

• The profiling analysis revealed differences of interests among consumers of various regions
and cities of Mexico, and Cuauhtemoc fine-tuned their campaigns accordingly.
• They registered a significant increase in the open rate of their hyper-personalised email
campaigns based on Xeerpa's analysis and segmentation, while boosting the engagement rate
up to 30% above the industry average.
• Users’ social media data is being integrated with Cuauhtemoc's DMP, which allows for the
implementation of micro-segmentations of programmatic advertising, resulting in higher ClickThrough-Rates.
• Additionally, Xeerpa's analysis allowed Cuauhtemoc to identify the key contents where users
where showing the greatest interest, targeting these specific audiences with the most
appropriate topics, resulting in great improvements in the engagement rates.
Interesting findings

• Cuauhtemoc analysed users’ social profiles, taking into consideration their demographics, geo-

localisation, music preferences, brand affinity and social influence score in order to identify
groups such as ¨Music Festival Lovers¨, organising massive music events, crafted to delight
their most loyal fans.

BOOK A DEMO
More information on hello@xeerpa.com and www.xeerpa.com

Because not all leads are created equal

